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Case Sensitive (Click here to listen to this Tip!)

A few days ago | was reviewing the stats from a recent newsletter and | noticed that there were |
several clicks on a link that I included that resulted in a Page Not Found error. | backtracked and |
realized that | had inadvertently neglected to capitalize a certain letter in the link address and, as a
result, my web server considered the page as non-existent. Consequently, it was as if my intended |§
destination did not exist, even though the path that | had laid out was correct. Because | failed to §
capitalize one single letter, my readers could not access the page despite my best intention. That's
Case Sensitive.

It got me thinking: "How often,” | said to myself, "do | set out on a course, carefully set my intention, and either find
that I don't arrive or that I arrive someplace different from that which | had in mind?" It used to happen a lot, actually,
and | bet if you think about it, it happens to you too.

When we work with intention and the Law of Attraction, we're taught that we get that which we think most about. Is it
prosperity that you desire? Think most about that. Health? Think most about that. A great new BMW? Well, then think
most about that! But in the process, you must be sure of two things: 1) when you think about what you want, you must
be sure that you are focusing on having it rather than your lack of it--that's the topic of another Tip; and, 2) when you
think about what you want, you need to be crystal clear of it in your mind, right down to the last detail.

If you get what you think most about, then forgetting to specify even a single detail in an otherwise correctly formed
intention could very well bring you someplace that you didn't realize that you were intending to go. The Law of
Attraction doesn't bring more of what you really want, it brings you what think most about. This can get a little tricky
because there is no interpretation of what you're thinking and all too often when we think about what we want we're
really thinking about our lack of it or we leave out some important detail that we might consider obvious.

I invite you this week to take a look at your various wants. Look closely at each and determine how much detail you're
giving to your Vision. Write each out on paper and read it back aloud. Something like: The BMW that | have is red, it
has two doors and it is a convertible. The top is black and it is brand new. It has black trim and a black interior and it
has the greatest GPS that I've ever seen! | can afford it easily, it runs perfectly, and all who ride in it are protected and
safe. Does this resonate exactly what what you say you're wanting? If so, go with it! Otherwise, refine it.

When you're that clear on what you want {!firstname}, the Law of Attraction knows exactly what to bring you.

Have fun with this, and if there are any questions or comments please be in touch.

Have a great week, and Enjoy the Journey!
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IMPORTANT NEWS: Free Transformational Coaching e-Cards are now available! Just choose a picture, choose a
color, write your own message, and send it off! In the near future you'll find custom pictures with transformational
thoughts from Dr. Mark, but for now feel free to choose among the stock offerings and get a feel for how it all works.

To send a Transformational e-Card right now, go to www.arcuri.org/e-cards.
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